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e The Snowmass Community Survey took place
between June 17 and July 7, 2015

e Conducted electronically through Survey Gizmo
e Paper copies were only available by request

 Made available to all community members
through email listings, the Town website, social
media, electronic ads, newspaper ads, mailed
invitations, and fliers with QR Codes

* Several questions asked on past surveys were
also retained for comparability
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Methodology
Method  Totals

SAMPLE FRAME:

Emails with Survey Link 4,669

Postcards with Survey Invitation 1,728
RESPONSES:

Total Responses 1,098 (979 in 2013)

Surveys Completed 959 (681 in 2013)

Response Rate — full-time residents 23.5% (551 full-time resident survey responses/

2344 residents aged 18+ per 2010 Census)

STATISTICAL PRECISION:

At 95% Confidence +/- 2.8% Margin of Error
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* Residents are generally
with the Snowmass community than they were in
2013, with ratings for various items and
departments improving

e 2015 ratings of sense of community have
compared to 2013

* Respondents indicated that
should be addressed above other concerns,
including:
— Economic development and vitality
— Affordable housing
— Infrastructure
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* Most respondents on issues
facing the Town, indicating an area for future improvement

* To improve community engagement and the degree to
which residents feel informed, respondents were willing to
participate in various methods, including a variety of

— Meetings with Council members
— Discussion forums
— Special events/social gatherings

 When asked if they felt their voice was being heard, most
respondents said they

* |n related findings about communications and information
sources, , followed by the town
website, posters, and social media. Not surprisingly, these
results vary sharply by respondent age.
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Key Findings

 Town department ratings are generally stable or

S
. T
S
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ightly above 2013 ratings

nree-quarters of respondents utilize the Village
huttle

he survey shows differences in the use of

transportation services by respondent age group. For
example, respondents under age 35 are much more
likely to report they use the Village Shuttle (92%) than
those 65 or older (66%)

e Compared to 2013, an increased number of
respondents are interested in Town housing

e Residents currently living in Town rental housing are
relatively satisfied with the services they receive

— However, ratings dipped this year compared to 2013

e Town. @

(4
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Respondent Demographics

Respondent Demographics

Year-round resident (11+ months/year) [ EGcING 57 %

: - 0
Non-resident of Snowmass Village |l 15% ‘W 2015 Overall |

Which of the following best : - 0
Se<eribos you? Part-time resident |l 15%
Employee in Snowmass Village-live outside TOSV ] 10%
Other | 3%
18-24 2%

25-34 | 16%
35- 44 | 16%
Respondent Age 45 - 54 | 20%
55 - 64 | 23%
65- 74 N 19%

75 or older | 4%
(i rosidonts oy Are ves I 5%
you a registered voter in
Snowmass Village? No [l 13%
Do you own or operate a Yes [ 19%
business within the TOSV? No — 81%

0% 20% 40% 60% 80% 100%
Percent of Respondents
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Residential Characteristics

Residential Characteristics

Own free-market unit [N 4 1%

Do you Own deed-restricted unit | IEGTGNG 1°%
own or rent Rent Town-owned unit or unit with subsidized rates | NG 15%
your Rent free-market unit |G 12% ‘W 2015 Overall |
residence? Other I 12%
Own a fractional unit |0%
Other NN 23%

Mtn View/Creekside |G 20%
Brush Creek/Ridge Run/Faraway I 14%

g Horse Ranch/Crossings NN 14%

(Ii-u(;z?i:g):& Melton Ranch/Sinclair |G 14%
part-time Snowmass Club [l 5%
residents Upper Village Il 5%

only) Wood Rd Il 5%
Two Creeks/The Pines [l 3%
Fox Run | 1%
The Divide | 1%
0% 10% 20% 30% 40% 50%
Percent of Respondents
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Sense of Community

Werall,? do you feel that the sense of commmity in Snowmass Village is impro\rlng, get-
ting worse, or has stayed the same? i

Improving Stayed the same Getting worse Don't know/no opinion
42% 44%

o W 2015 Overall
0 33% W 2013 Overall
5
2 30%
2 26%
8
o
kS
3 16%
o 0 b
g 14% i

10%- 9%

0%




Sense of Community — by Age

Overall, do you feel that the sense of community in Snowmass Village is improving, get-
ting worse, or has stayed the same? - by Respondent Age

Improving Stayed the same Getting worse Don't know/no opinion
50% 49% 48%
45%
41%
o/ Y .
@ 40% 37% 39 A) 8% Under 35
é 329 W 35-44
= 2 W45-54
2 30% ki M 55 - 64
o 25% W 65 Or Older
= 21%
a 4%
11% 11%
10% . 9% 3 o Lo
6% 2
0%
e T @ 8/17/2015 14 '
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Sense of Community — by Residency

Overall, do you feel that the sense of community in Snowmass Village is improving, get-
ting worse, or has stayed the same? - by Residency Status

Improving Stayed the same Getting worse Don't know/no opinion

50% 47%

43% 44%

0 o M Year-round resident

i =65 M Part-time resident
329, B Employee in TOSV - live out of town
2 30% Non-resident

30% 279, S

= 20% 19%
0% I 17% .
10% 10%

° 5% e

0

11
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State of Showmass

Ratings of the State of Snowmass M 2015 Overall
Average Satisfaction Rating (1=Very Dissatisfied, 5=Very Satisfied)

Overall feeling of safety
Overall quality of life

Overall quality of services provided

Overall quality of service provided by Town
staff

Overall image of the Town

Overall value that you receive for your tax
dollars and fees

3.3

Overall quality of representation you receive
from Town Council

1 15 2 25 3 3.5 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)

e Bain o 8/17/2015 16
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State of Showmass

2015 Ratings of the State of Snowmass

receive from Town Council

Very Satisfied
Neutral
W Dissatisfied Overall quality of life 40% 10%
B Very Dissatisfied
Overall quality of services provided 55% 20% I
Overall quality of service provided by T&\:fr; 47% 24% I
Overall image of the Town 48% 19% 13% I
Overall value that you receive for your tax 439 319 8%|
dollars and fees '
Overall quality of representation you 8% 32% 45% 12%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Percent of Respondents
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Areas of Emphasis

Which three items do you think should receive the most emphasis from Town leaders
over the next two years?

Local economic development and vitality _ 51%
The availability of affordable housing [N 40%
Town infrastructure/evaluating future infrastructure needs _ 39%
Walkability, connectivity, and pedestrian safety _ 37%
Our tourism draw/bringing more visitors to Town _ 36%
Overall quality and quantity of parks and trails _ 27%
Overall community environmental sustainability _ 21%

M 2015 Overall
Overall traffic flow/mitigating traffic congestion _ 21% [ ’

Overall quality of service you receive from Town employees - 9%

Overall quality of Town communication - 8%

0% 10% 20% 30% 40% 50% 60%
Percent of Respondents
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Areas of Emphasis — by Age

Which three items do you think should receive the most emphasis from Town leaders
over the next two years? - by Respondent Age

Under 35 35-44 45 -54 55-64 65 Or Older

Local economic developme:iz :I?tg 40% - 589, - 56% - 549, - 56%
The availability of affordable housing 81% [ 50 [ e 2= o
Tonn s astucture nesas 4% o [+ <+ <~
walkabi, cornectiiy and 1112, e e [
Our tourism drawibringing more [ 50, e e e e

Overall quality and quantity of parks & . . " A
and trails 22" -32/o .22/° -31 & .28 "

Overall community environmental 0 0 o . 0 . o
e I 7% . 19% I 14% 24% 20%
Overall traffic flow/mitigating traffic 16% I 14% . 19% . 239% . 29%

congestion

Overall quality of service you receive 7% I 8% I 11% I 9% I 9%
from Town employees

Overall quality of Town communication 7% I 6% I 13% I 5% I 9%

T T 8/17/2015 19
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Areas of Emphasis — by Residency

Which three items do you think should receive the most emphasis from Town leaders
over the next two years? - by Residency Status

- Employee in
Year-round Part-time 4 .
 aaldaiit reatdant TOSV -live out Non-resident

of town

Local economic development and vitality - 48% - 63% - 51% 49%

The availability of affordable housing - 43% I 11% 45%
Town infrastructure/evaluating future
infrastructure needs - 39% - 49% 35%
Walkability, connectivity, and pedestrian safety - 33% 49%
Our tourism draw/bringing more visitors to Town - 32% 34%

Overall quality and quantity of parks and trails - 30% 22%
Overall community environmental sustainability - 23% . 16% 20%
Overall traffic flow/mitigating traffic congestion - 20% . 20% 20%
Overall quality of service you receive from Town . 11% I 99, I 6% 8%
employees ! : = =
Overall quality of Town communication I 9% |7% I 3% 6%

T @ 8/17/2015 20
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Areas of Emphasis — by Employment

Which three items do you think should receive the most emphasis from Town leaders
over the next two years? - by Business Ownership

Business Owner in .
TOSV Non-Business Owner

Local economic development and vitality _ 60% 49%

The availability of affordable housing - 36% 40%
Town infrastructure/evaluating future infrastructure needs - 34% 40%

Walkability, connectivity, and pedestrian safety - 30% 39%

Our tourism draw/bringing more visitors to Town _ 49% 33%
Overall quality and quantity of parks and trails - 29% 27%

Overall community environmental sustainability - 19% 21%

Overall traffic flow/mitigating traffic congestion - 17% 22%

Overall quality of service you receive from Town o o
employees . 8% 10%

Overall quality of Town communication . 7% 8%

— 8/17/2015 21 :
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Traffic Calming Measures

Opinions on Traffic Calming Measures
Percent Respondmg "Acceptable Measure” vs. Percent Respondmg "Prefer NOT to be
Used”

100%
M Acceptable Measure
80°% B Prefer NOT to be Used
60%

40%

Percent of Respondents

20%

0%
Yield sign(s) Stop sign(s)  Round- Acceleration Reduced Other Turning Stoplight
about(s) lane(s) speed limits restrictions
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Town Administration Ratings

Average Satisfactlon Ratmg ( 1 Very Dissatrsfred 5= Very Sattsf‘ ed)

3.9
Availability of personnel to address your

needs 38

3.9

Overall quality of service provided by the

Town Clerk's Department 38

' : — 3.6
Ease and efficiency of licenses application
process (business or liquor licenses) W 2015 Overall
W 2013 Overall

3.6

Availability of/access to public records

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)



Community Development

Community Development Department Interaction and Perceptions

Have you used tlie (If yes) How does the process of working with the

Community Development : :
i Department in Snowmass Village compare to other
Bep artn;t;n;,lg/:’tzg?the past Jurisdictions? Shnowmass is:
87%
W 2015 Overall |
80%
=
<
S 60%
o
¢
= 41%
E 400/0
3
—_ 0,
o . 25% 20%
20% 13% 14% -
Yes Better Same Worse N/A or Dont

Know

e T gy 8/17/2015 25
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Community Development Ratings

partment (If Used in Past 12 Months)
d, 5=Very Satisfied)

—4-1
——] 4.1
I, - -
I
I,
] s
I,
I,
Amount of information reqmred in _ 3.5
appllcatlons _ 35
/Il 2015 Overall

M 2013 Overall ‘ 35 4 45 5
Average Ratlng (1—Very Dlssatlsﬁed, 5=Very Satisfied)

Courtesy and fairness

Adequacy of staffing in the department

Providing clear expectations of the process

Timeliness and efficiency




Public Works Ratings

Ratings of Public Works Services M 2015 Overall
Average Satisfaction Rating (1=Very Dissatisfied, 5=Very Satisfied) ' 2013 Overall

T 42

J42

I ¢ 2
I ¢ 2

Snhow removal .
- 4 3

I .

Solid waste and recycling

Availability of information on solid waste and _ 3.8

recycling services

Level of service provided for the rates/fees _ 3.8

paid

Cleanliness/upkeep of public facilities _

Overall street maintenance

1 15 2 25 3 3:5 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)
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Trash Service

ich type of trash service would you prefer?

Dumpster sites Curbside pickup

' Amanned central drop off A
site

70% 69% [ | 2015 Qverall
63%

M 2013 Overall

60%

31%
25%

Percent of Respondents

20%-

10%-

7% 5%

0%




70%

60%

S w
3 3
S &~

w
3
o~

Percent of Respondents

20%

10%

0%

A o o e =
O gt d et
1 N. "!c’ 1T,
“ B EA S - i 2

64%

Police Interaction

Yes, face-to-face interaction Yes, other form of interaction

68%

B 2015 Overall
M 2013 Overall

9% 8%

27%

24%




Police Ratings

Ratings of Police Services

Average Satisfaction Rating (1=Very Dissatisfied, 5=Very Satisfied)

Trustworthiness

MW 2015 Overall

W 2013 Overal | e IX
Overall quality of service R /5
Promptness in responding to requests for [INNEGEGGG 4.3
service [ 4.3
4.3
B 4.3
R —— 4.2
T 4.2
I 4.2
4

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)

Department's effort to prevent crimes
Animal services

Enforcement of traffic laws



Police Presence

2015 Perceptions of Police Presence

Overall community involvement Retail/ business patrol Liquor-serving establishments

M Just right
l Too low
Too high

Special events Residential patrol Traffic patrol

— 8/17/2015 31 :
SNOWMASS 77 ASSOCIATES.



Visitation to Town Locations

Monthly Visits Made to Town Locations

Town Park
Base Village Snowmass Center Area/Recreation Village Mall
Center
44%
40% " Never .
37% by 38%

Percent of Respondents

B 1-2 times

B 3-10 times 33%

B 11-15 times
30% 28% M 16 or more times | 28%

23% 22%
20% - 19% 18%
15% : 15% "
12% 13% 13%
10% 8% 8%
5% 5%
0%

S @ 8/17/2015 32
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Transportation to Town Locations

Typical Mode of Transportation to Town Locations (check all that apply) (g prive
N 53%  |m Village Shuttle
. 36% B Walk
Transportation to Base Village I 30% B Bike
0,
_o 9% B Other
. 4%
— 77%
' [
Transportation to Snowmass —— Z%ZA)/O
Center . 10%
11%
IR 1
e 123%

Transportation to Town Park
Area/Rec Center

Transportation to Village Mall

0% 10% 20% 30% 40% 50% 60% 70% 80%
Percent of Respondents

T @ 8/17/2015 33
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Transportation

Transportation Around Snowmass Village

How likely would you Extremely Unlikely [N 22%
or your guests be to uniikely [l 15%
utilize a people mover, Neutral [ 12% M 2015 Overall |
such as a gondola,
from the Airport to Likely | 24%
Snowmass Village? Extremely Likely _ 27%
Do you ride the Village ves [ 7 8%
Shuttle? No [ 22%

Walk less than 3 blocks (1/4 mile) [ NG 76%

Drive to a bus stop or park-n-ride - 17%

ical Mode of
T,-;;{fponaﬁon to the Walk more than 3 blocks [} 11%
Village Shuttle (if ride Ride a bike [J] 6%
Shuttle)

Someone drives me to a shuttle stop/park-n-ride . 5%
Other | 2%

0% 20% 40% 60% 80%
Percent of Respondents

T T o 8/17/2015 34 :
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Village Shuttle Ratings

Raﬁngs of the Village Shuttle [m 2015 Overall

Average Satisfactmn Rating (1=Very Dissatisfied, 5=Very Satisfied) " 2013 Overall

Shuttle driver courtesylhelpfulness
Timely/punctual service

Ease of access/location of stops and routes

¥ 5 2 88 B a5 4 45 B3
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)



Special Event Ratings

Ratings of Snowmass Village Events You Attended or Experienced this Past Summer
Average Satisfaction Rating (1=Very Dissatisfied, 5=Very Satisfied)
Free concert series [, 4.4
Snowmass Balloon Festival N 4. 4
JAS Labor Day Concerts [, 4.3
Snowmass Rodeo I, 4.1
Snowmass Wine Festival [IIEIEGIGEEEEEEEEE 4 1
Colorado Wanderlust Festival NG 3 0
Tough Mudder Colorado I, 3.9
USA Pro Challenge Cycling Race NG 3.9
Deaf Camp Picnic NG, 3.9
Golden Leaf Half Marathon [ 3 8
Snowmass Mammoth Fest |GG 38
Big Mountain Enduro [, 3.7
Chalk it Up! I, 3.6
Ragnar Trail Relay _36 l- 2015 Overall
Ragnar Relay I 3.6

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)

T T o 8/17/2015 36 :
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Special Event Ratings

Ratings of Snowmass Village Events You Attended or Experienced this Past Summer

Snowmass Balloon Festival 41% 7% ]

Free concert series 37% 7% ||

JAS Labor Day Concerts 37% 10% |}

Snowmass Rodeo 43% 13% '

Snowmass Wine Festival 36% 22% I

USA Pro Challenge Cycling Race 37% 18%  6%54

Tough Mudder Colorado 38% 25%

Snowmass Mammoth Fest 41% 21% 7% I}

Colorado Wanderlust Festival 36% 26% |

Deaf Camp Picnic 39% 33% |

Golden Leaf Half Marathon 32% 36% |

Big Mountain Enduro 35% 40% 1

M Very Satisfied | Chalk it Up! 34% 41% 5%

ﬁzgirfjd Ragnar Trail Relay 29% 40% 6% [l

W Dissatisfied | Ragnar Relay 31% 41% 6% [l
M Very Dissatisfied | 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Percent of Respondents

S @ 8/17/2015 37
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Information Sources
for Events & Activities

Sources Used for Information About Showmass Events & Activities

Newspapers

Website

Posters/Brochures 38%

32%

Social Media

Radio 15%

Newsletters 14%

Guest service centers (Town Park - 8%
or Ice Age Discovery Center)

Other - 7%

0% 10% 20% 30% 40% 50% 60%

Percent of Respondents
T T @ 8/17/2015
SN
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70%

38

80%

1%

80% 90%
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Recreation Center

Recreation Center Usage

Have you or a member of
your family been to the Have you participated in the following programs offered by

Snowmass Village Recreation the Recreation Center?
Center?
60%
W 2015 Overall| 53%
o 0%
= 0
5 425 gy
=
o
o
8 29%
©
=
3
8 12% 11% 10% g%
Yes Yes (non- No Fitness Kids Swim Adult Personal None / no
(member) member) classes camps/after lessons leagues training response
school
programs
8/17/2015 39
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Parks & Recreation Ratings

Rati"gs of Snowmass Parks & Recreation ‘W 2015 Overall
Average Satisfaction Ratmg (1=Very Drssatrsfred 5= Very Sattsf‘ ed) W 2013 Overall

I 4.2
e

Pool facilities

I, . 1
s |

Parks facilities |

Workout facilities 4.1

|
- n
e ™ o
Access to information about I 3 O
programs/amenities offered I

. I 3
s 38

. [Kx
;  ——————————————————" 3 §
Youth recreation programs
Overall costs of memberships, passes, and NG 3.5

programs

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)

Adult recreation programs



Fitness Class Ratings

Ratings of Fitness Classes
Average Satisfaction Rating (1=Very Dissatisfied, 5=Very Satisfied)

Quality of instruction

Variety of classes offered for different ages

Variety of classes offered for different fithess

levels/abilities 3.7

W 2015 Overall |

Times classes are offered 3.3

1 15 2 25 3 3.5 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)

T T of 8/17/2015 41
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Importance of Trail Enhancements

Ratings of the Importance of Trail Enhancements
Average Importance Rating (1=Not At All Important, 5=Very Important)

B 2015 Overall

Enhance signage/maps/directions on what is

available and how to use it 3.7

Enhance overall trail connectivity

Enhance our natural surface trails (quantity
and/or quality of trails)

Enhance the availability of trails for various user
groups

Enhance our paved trail system (quality and/or

quantity of trails) 3.2

1 15 2 25 3 35 4 45 5
Average Rating (1=Not At All Important, 5=Very Important)

T T of 8/17/2015 42
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Most Important Trail Enhancement

Which is the most important trail enhancement to you and your household?

Enhance our natural surface trails

Enhance signage/maps/directions on

0
what is available and how to use it 22%

36%

M 2015 Overall |

Enhance overall trail connectivity 20%

Enhance our paved trail system 12%

Enhance the availability of trails for

: 10%
various user groups

0% 5% 10% 15% 20% 25% 30%
Percent of Respondents

T @ 8/17/2015 43
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Trail Enforcement

2015 Perceptions of Trail Enforcement

Enforcement of seasonal trail

Enforcement of trail rule Enforcement of leash laws
closures nfo ail S nforc of leash la

M Just right

B Too low
Too high

Te T af 8/17/2015 44 :
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Feeling Well Informed — by Age,
Residency, Employment

Do you feel well informed on current issues facing the town? - by Age, Residency Status,
Business Ownership

Average Rating (1=Not At All Informed, 10=Extremely Informed)
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8
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Information Sources

Sources for Govt. News & Information Websites Visited for Information in Past Year

I 78 %

Local newspapers .

Website

: . 37 %
Friends 36%

Town I 37 %
e-newsletters/e-lerts © 41%

. . [ 22%
Social Media . 16%

I 52%
45%

80%

snowmassrecreation.com - 24%
gosnowmass.com . 19%

0
Radio H 14%

M 2015 Overall
W 2013 Overall

- W11%
Mailings ~10%

M 10%
13%

12%
Other 6%

0%

Forums or meetings

50%

Percent of Respondents

e oo
SNOWMASS 772

snowmasstransit.com l 1%

None / no response - 50%

0% 20% 40%  60%
Percent of Respondents

100%

8/17/2015 47
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Town Communication Ratings

Ratings of Town Communicatlon
Average Satisfaction Rating (1=Very Drssatrsfred 5= Very Sattsf‘ ed)

35
Overall timeliness of communication

3.6

«
o

Overall level/amount of communication

e
(o)

Overall level of opportunity to share my
comments/concerns on Town issues

&
N

3.4
Overall ability to communicate with Town
leaders W 2015 Overall

I 2013 Overall

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)




Enhancing Engagement

Methods Willing to Participate in to Enhance Levels of Engagement with the Community
members (e g coffee with Council)
Open houses and discussion forums g
< 43%
(in person)
Participation in special events and 0
3 A 41%
social gatherings
= - - 0
Online discussion forums _ 26% B 2015 Overall
Mayor/Council member for the day - 9%
program
Other - 5%
None / no response - 14%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
Percent of Respondents

T @ 8/17/2015 49

SNOWMASS 7 ASSOCIATES.




Do you feel your voice is heard?

Do you feel your voice is adequately heard? - 2015 Overall

Don't know/no opinion
58%

No
15%

s T 8/17/2015 50
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Deed-Restricted Housing

(If own deed-restricted unit) How satisfied are you with your housing?

45% 6 6%

B Very Satisfied Neutral B Very Dissatisfied |
’ Satisfied Dissatisfied

e 8/17/2015 52
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Interest in Living in Town Housing

in potentially living in Town housing? (owners of deed-restricted

~ Yes - Own | Yes - Rental | No

80% 76%

60%
54%

50%-

0 W 2015 Overall
2% M 2013 Overall

40%

30%

Percent of Respondents

20% 19%

. . -

20%

10%

0%




Town Rental Housing Ratings

4, 5=Very ! Satisfied)

Quality of housing

Level of service and unit upkeep

Variety of rental housing choices available W 2013 Overall

Average $atisfactrm Ratmg (1=Ve ',;-'.“;-"Brssatrs'fﬁl"’f"‘

1 15 2 25 3 35 4 45 5
Average Rating (1=Very Dissatisfied, 5=Very Satisfied)
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